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FROM THE COKPIT                                  Welcome to the First Economic Change-Makers Network Quartely 

 

Welcome to the first Economic Change-Makers Network Quarterly brought to you by GROWTHMAP INFONOMICS. We aim to offer a different perspective on 

the issues, insights, news and ideas around social, economic and business development  in South Africa.  

We’re a South African company that provide advisory service within the ecosystem that is made of public, private and non-profit clients as we do not believe in 

silos.  

GROWTHMAP INFONOMICS  was founded in 2005 by Thokozani Thwala. GROWTHMAP INFONOMICS helps public, private and non-profits clients achieve 

their missions fueled by great leadership, great strategy and, most importantly, great results. 

Driving sustainable and future-fit growth fast whilst unlocking the real potential of individuals are two professional missions of Thokozani and the 

GROWTHMAP team. 

A mission spanning over two decades and a diversified portfolio of clients across a multitude of sectors, markets, enterprises, non-profits, and governments. 

Through exposure to such broad array of organisations, Thokozani has created a unique databank and set of breakthrough distinctions and insights into what it 

takes to build a truly high performing organisation, which delivers accelerated, sustained, and cost-effective growth. 

Whether speaking, facilitating, consulting, or coaching, Thokozani’s passion to make real tangible difference is at the forefront of his work, and that is what sets 

him apart from his peers. 

Happy reading! 
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1. In Focus    Making Sense of the 2019 Political Noise: Party Manifestos Review in a Year of General Elections                                                                        

 

The election is looming ever closer (to be held in May 8, 2019) and in the last past weeks the major political parties have finally published their manifestos. The African 

National Congress (ANC) and the Democratic Party (DA) are competing to be seen as the most economically responsible, whilst they attempt to negotiate increasing 

disquiet about further public service and state-owned entities reform amongst a large proportion of the electorate.  

However, competition between the two major parties is no longer the only game in town: there has been rapid growth in popularity of parties such as the EFF and the 

UDM who occupy political ground sacrificed during the race for the centre. The major parties now find themselves fighting a battle on two fronts; against their traditional 

opponents and against the smaller parties who are proving adept at gradually eroding traditional support bases and threatening what were once habitually ‘safe seats’.  

Very little is certain about the outcome of the coming election, however what is increasingly clear is that our political landscape is undergoing fundamental changes that 

mean it is unlikely that we will return to the days of elections producing outright two-third majorities any time soon, especially at provincial and local government levels.  

At GROWTHMAP our interest lies less with the changing political landscape itself, but instead what this changing political landscape means for the economy, business 

and communities. The purpose of this piece therefore is to help make sense of the increasing plurality of opinions and rhetoric surrounding the economic outlook for 2019 

and the potential impact of these multiple and conflicting policies. The analysis summarises the key sections and themes of key noises coming from the major political 

parties manifestos relevant to socio-economic growth, and indicate the ways in which each policy will potentially impact upon our economy, business and communities.  

GROWTHMAP thoughts  

There is still a long way to go to ensure that policies of political parties recognises social as well as economic growth and prioritises the creation of resilient localities that 

demonstrate holistic economic growth, strong labour markets and skills, and enable socio-economic inclusion by promoting equality of opportunity.  

With the increasing popularity of the radical economic transformation agenda and the steadily increasing pace of economic reforms the majority of manifestos make 

reference to local growth and the role of local government in achieving a strong local economy. However, despite this renewed emphasis, the focus on municipalities is 

still only a small part of all manifestos, and any exploration of local government and local growth is conducted in a limited and one-dimensional way with very little 

acknowledgement of the civil economy. Very few of the manifestos analyse the role of local councils and other stakeholders in implementing the proposed inclusive 

economy or their potential for new ways of delivery, co- ordination, ownership and local democratic accountability.  
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The debate around public services within the majority of manifestos has focussed on the ever-decreasing resources with which they have to operate. However, it is 

equally important to ensure that public services are more reflective of user demands, based around more joined-up working with a focus on wider socio-economic and 

environmental benefits. There have been tentative steps made to recognise the importance of public-private-partnerships (PPPs), with some emphasis on the negative 

impacts of privatisation. However, there was a distinct lack of commitment to the ideology of social value, person-centred services, and co-production.  

The discussion around health suffers from the same failings and again focuses on the amount of resources that the service will have during the next political term. Rather 

than continuing in this vein we must instead focus on improving the life chances for the poorest fastest, with activity that prioritises prevention over cure. Practically, this 

would involve more joined-up local approaches that tackle the wider determinants of health.  

Despite these issues, one area where there has been significant steps taken to realise the opportunity is in the pledges regarding an integrated transport network; each 

party referred to this in their manifesto. However, municipalities must be given more extensive powers surrounding the delivery as well as the co- ordination of local 

transport services to ensure that the system is as high quality, affordable, and as bespoke as possible to meet local needs.  

The issue of job creation has also been prominent in the building up to the election. All of the manifestos provide commitments to addressing the issue of job creation, 

and good and sustainable jobs at that. There is some recognition that the Expanded Public Work Programme (EPWP) is not providing the answers to local skills and 

employability challenges, with some parties suggesting that training should be devolved to the local level, with local business utilised in the delivery of programmes. 

In terms of sustainable work, there are two camps regarding salary, those parties who would embed the living wage as the minimum wage and those who would merely 

seek to see an increase in the minimum wage over the next parliament.  

We feel that  both public and private sector  employers have a responsibility to pay the living wage and embed these principles in their supply chain, where possible. 

Finally, there is also a mixture of pledges with regards to zero hours contracts, with some opposition parties in favour of a ban, including the current governing party, 

while others stating that they have a role in some sectors.  

The manifestos also refer to policies that would seek to create a skilled workforce, with particular attention paid to apprenticeships. This is a welcome step as the 

commitments to increase the volume, and more importantly the quality of apprenticeships will go some way to bridging the current gap in vocational skills.  
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However, it is necessary to ensure that localised models of training, delivered through partnerships of multiple providers, business and individuals are introduced. This 

will allow government to take a long-term view of skills needs.  

Although the 2019 general election manifestos do outline a number of progressive policies which begin to address the failures of the prevailing economic orthodoxy; 

many of the measures announced fail to show commitment to wholesale, soundly conceived political and economic change across the economy.  

In particular, there is precious little reference to the social impact of reforms or the way in which the social economy can contribute and complement economic growth 

initiatives. The majority of manifestos remain wedded to the consensus view that public sector reforms will continue in the next political term, and only differ as regards 

the rate, proportion and allocation of these reforms.  

This traditional philosophy, which assumes that capital investment coupled with efficiency implementation will lead to benefits for the supply chain and the creation of 

local jobs, fails to deliver the level of socio-economic growth needed for the majority of citizens to benefit. Our view is that it is necessary to secure a real terms growth in 

resources to government, as decent public services and fairness are necessary for enabling all to benefit from economic policy.  

Therefore in order to achieve inclusive economic growth within urban, rural and township economies we need to create a double dividend strategy, whereby local 

communities, business leaders and owners, investors and organised labour are part of the system that creates success.  

For our economic predictions for 2019, please visit https://growthmap.com/2019/01/07/this-years-outlook-how-will-the-economy-perform-in-2019/ 

Thokozani Thwala is the Chief Writer of the Economic Change-Makers Network Quarterly.  

 

– 

 

 

Inspired? Disagree? Send your views to thokozani@growthmap.com 
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2. THE BIG INTERVIEW                  Talking Business with Rui Marto, Attorney and Executive Director of SAPCC

 

Thokozani Thwala had the opportunity to speak to Rui Marto. 

Rui Marto is a practising attorney, founder and director of 

attorneys Marto Lafitte & Assoc Inc, specializing in commercial 

and property law. He has extensive experience in assisting local 

and foreign corporate clients with company structuring and 

with commercial aspects of investing in South Africa, including 

M&A and contractual law. He is a director of the SA-Portuguese 

Chamber of Commerce and EU Chamber. 

1. Let’s start with the basics: Why is it important for companies, 

small and big to be members of the chamber and what is the 

Return on Investment (RoI) for being a member?  

Considering the projected global economic slowdown in 2019 and 

beyond and predictions of tougher economic conditions locally, 

businesses need to look for new business opportunities.   The 

South African Portuguese Chamber of Commerce’s (SAPCC) most 

fundamental mission is to generate more business activity for its 

members. The chamber initiates business-to-business commerce 

and more opportunities for networking and connecting local and 

international business. 

While the Chamber provides a platform for direct ROI, it goes 

beyond that in its overall offering.  

Further benefits include: 

 Publicity boost online and offline. 
 Networking opportunities. 
 Access to local and international speakers and experts. 
 Access to information affecting members’ business. 
 Advocacy via SAPCC’s representation in the EU Chamber of 

Commerce. 
 Mailing list access where you can market to other business 

owners who may require your services/products via the 
newsletter advertising. 

 Discounts or special offers made to members from other 
members or third parties. 
 

2. As a commercial attorney, you work a lot with both local and 

foreign companies doing business in South Africa. What are the 

common mistakes you see companies make on the company 

structures, shareholders agreement and JV partnerships?   

 The most common mistakes are: 

 Companies don’t seek professional advice before 
commencing business and often only do so when things go 
wrong. 

 Companies don’t do sufficient homework on local 
conditions, legislation, opportunities, etc.  They sometimes 
take it for granted that success elsewhere guarantees local 
success. 
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 Companies don’t adjust sufficiently to the local market. 
 Entrepreneurs fail to conclude written shareholder and 

other agreements often leading to lack of clarity on certain 
issues and disputes.   
 

3. What do you think are the biggest obstacles and 

opportunities for new Portuguese companies entering the 

South African market to do greenfield investments with the aim 

of being operational within a reasonable timeframe?  

 The biggest obstacles are: 

 Lack of certainty in policy and legislative application 
especially relating to land reform, B-BBEE and certain 
sectors such as mining and renewable energies. 

 Labour laws, employment equity and labour unrest  
 Availability of skilled workforce 
 Electricity supply 
 Corruption and crime 

 
The biggest opportunities are: 

 Emerging sectors such as: 
o Renewable energy 

o ITC  

o Private education 

o Utilities 

 Investments: The combination of an expected slow-down in 

the world economy and a better SA outlook in 2019 means 

that SA assets are likely to outperform global assets. 

 

4. The SAPCC and Tshwane Economic Development Agency 

(TEDA) undertook a successful joint outward trade mission to 

Portugal from November 19 – 23, 2018 focusing on Aviation, 

Aerospace and Defence. What was the significance of the visit 

and the agreements signed by the participating organizations 

with their counterparts in Portugal?  

For the SAPCC it was the first of its kind focusing on a very exciting 

sector for both countries.  It was also the first major project 

undertaken with TEDA following an MOU signed between the 2 

organisations in October 2018.  The trade mission combined and 

linked business, sector associations, government agencies / 

departments at both provincial and national level and 

municipalities.   An MOU was signed between the 2 countries’ 

aviation and aerospace clusters, namely Centurion Aerospace 

Village and AED Portugal.  The mission also initiated talks for a 

twin-sister agreement to be signed between Tshwane and Oeiras.  

5. What does the Chamber view as the main indicators/signs 

that the economy is improving at any given period?  

The main indicators are GDP growth rate, Government debt to 

GDP, inflation, FDI, business confidence index, job reports and 

unemployment rate.  We also gauge from our members’ feedback.   
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6. The past 5 years, many business commentators spoke about 

the ‘trust deficit’ between business and government, which 

resulted in a stagnant economy characterized by low private 

sector investment. What is the economic outlook of the 

Chamber in a general election year here at home and a fragile 

global economy with emerging trade wars?  

It is likely to be a year of two contrasting halves. There is generally 

greater political and economic instability leading up to the genral 

election (to be held in May 8, 2019).  Business is likely to take a wait 

and see approach until the elections.  Economic growth is expected 

to pick up slowly commencing in latter part of 2019.  Investment 

may recover if policy uncertainty is addressed and improved.   

7. From your perspective, what are the three key policy decision 

that the next administration must make and implement that 

will create a conducive business environment and stimulate 

economic growth?    

Policy reforms are necessary to create economic opportunities and 

growth.   

 There needs to be a finality and policy certainty on land 
reform that will, at the very least, not discourage investment 
and business confidence.    

 The focus should be on policies that will encourage growth 
and employment.  In this regard, there should be reforms and 
easing of B-BBEE policy. 

 Continuation of clampdown on corruption. 
 

8. If you could have dinner with any three people, alive or dead, 

who will they be?  

 Anthony Robbins, Malcolm Gladwell and Dr Joe Dispenza. 

9. What’s your one tip for doing a deal?  

 Win-Win. 

10. Tell us about a hidden Portuguese gem in SA that not many 

people know about. 

My favourite Portuguese pastry, the “pastel de nata”, which more 

and more people are discovering it. 

 

 

 

 

Small Disclaimer 

In the interest of transparency, we ‘d like to point out that the South African Portuguesse Chamber of Commerce (SAPCC) is a strategic business 

partner of GROWTHMAP INFONOMICS. 

7 



 

 

FIRST QUARTER: 2019 

ECONOMIC CHANGE-MAKERS NETWORK QUARTELY                #1 

3. THE SOCIAL ECONOMY                                           5 Things We Can Do To Reduce Poverty in South Africa

 

The nature of poverty in South Africa is complex; its extent far-reaching and 

growing. Alongside severe cuts and changes to the welfare system and cost of 

living increases, over recent years there has also been a significant increase in 

‘in- work’ poverty. Holding down one job or more, no longer insulates 

individuals and families from the rising cost of food, fuel and other household 

necessities.  

This situation is exacerbated by the fact that the nature of policy surrounding 

the issue has also changed. Austerity and cuts in public services have also been 

twinned with the ineffective local economic development (LED) initiatives 

being implemented by municipalities and associated investment in deprived 

communities (rural and townships).  

Stakeholders across the public, commercial and social sectors are increasingly 

seeking new and alternative ways to address poverty. For GROWTHMAP, 

poverty can no longer be addressed through special initiatives. Instead, 

government needs to use it existing resources and relationships to collaborate 

and address the issue in a coordinated manner.  

We propose 5 ways in which the nation can address poverty through a 

partnership-based approach:  

1. Bring back the political and cultural will  

In order for poverty to be tackled effectively there needs to be a collective, 

political and cultural acknowledgement that social growth and poverty are of 

sufficient import to be a priority in addition to economic growth. In recent 

years the focus has been on tackling the national debt and government deficit, 

which has been a necessity. This focus however, has meant that without 

intervention and support those in the poorest areas are continually becoming 

poorer. In practical terms poverty means: not having a choice in how to live 

your life, it means insecurity and it creates anxiety and fear. Without the 

political and cultural will for change, this situation will continue to deteriorate.  

2. Community budgeting, co-production and public procurement  

Three key ways in which government can tackle poverty in a practical and 

institutionally ‘embedded’ way. Community budgeting allows government to 

come together with service users within the design and delivery process. 

Ensuring that communities that require the greatest support are listened to.  

Co-production sits alongside community budgeting as public services are 

designed from an asset-based approach whereby individuals are viewed from 

the perspective of what they can contribute, rather than what they need.  

Finally, tackling poverty through public procurement and procuring goods and 

services from businesses or community and voluntary organisations based in 

deprived and poor communities leads to a multiplication of spend as those 

bodies reinvest locally.  
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3. Poverty proof public services and strategies  

In a similar way to the way in which public strategies have to ensure they are 

compliant with equal opportunities legislation, poverty proofing public 

strategies is one way of ensuring that those most in need are not neglected. 

This can then feed into an approach whereby public services are re-examined 

to ensure that there is a ‘no wrong door‘ approach to service users.  

This could include assessing services as to how they support and target those 

most in need and whether the views of those living in poverty have been 

considered within service design.  

4. Economic growth alone it not enough  

Tackling poverty is not a guaranteed outcome of economic growth, its part of 

the solution. The ‘trickle up’ economics demonstrate that the poorest spend a 

higher proportion of their income, usually in the local area. Low levels of 

disposable income reduce levels of local demand and therefore the poorest in 

our society need to start earning in order to begin putting money back into the 

economy.  

 

 

 

5. Watch your language  

The way in which some sections of the media have traditionally described 

those living in poverty defines what action or notice those in more financially 

fortunate positions take to tackle poverty. Over recent years there has been a 

rise in descriptions such as ‘handout beneficiaries’. Assuming that all those who 

are on benefits or who are in need, somehow deserve to be in their situation, is 

an easy way to ignore the issues.  

As awareness grows around the fact that increasing numbers of those who are 

in poverty are actually in work, many of the old arguments and attitudes no 

longer hold water. The way in which we use language matters as it defines how 

we think about others in society. To us at GROWTHMAP, “there is no them and 

us – only us”.  
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3. THE COMMERCIAL ECONOMY                                                        5 Top Trends For Small Business 2019

 

What a difference a year makes! Last year’s top trends in small business 

revolved around technology, the Internet, smart phones and search 

engine optimization. This year it is no surprise that the dominant trends 

relate to the economy. While the economy will take some time to 

improve it is not all bad news for small business. 

 

1. Consumers want to save not splurge – consumers are looking to 

spend less and get a bargain. For small business that means offering 

discounts, bundling services for less and being open to negotiate. 

 

2. Green is still the new black – being green will become even trendier in 

2019. Even with consumers looking for a bargain, they also want their 

products and service providers to be environmentally conscious. Green 

consumers in particular will almost always be willing to pay a premium. 

At a minimum, a small business needs to make sure their website 

indicates a green commitment.  

 

3. Entrepreneurship rules – as the unemployment rate continues to 

climb many individuals will look to start a business and there are plenty 

of opportunities. Some of the top business start ups include senior care, 

pets, children’s services, fitness, personal care, consulting services, 

transportation, ICT, and green business etc. 

 

4. Interactive Web and Social Networks – the internet has reached a 

completely new level with the evolution and growth of interactivity for 

websites (YoutTube, Facebook) and the significant move towards 

mobile computing will continue. Social networks like Twitter provide 

cost effective marketing opportunities for small businesses. Businesses 

need to take advantage of what is out there or risk falling far behind 

their competitors. 

 

5. Low Cost Marketing – businesses will tighten their belts during this 

economic slowdown but the ones that step up their marketing efforts 

will benefit. Businesses are looking for low cost marketing that delivers 

big. Small businesses can work within some of the identified business 

trends for marketing ideas including online video to connect with 

customers; blogs; Twitter; and greening your business. 

 

Businesses that are ready and willing to look at their business in a new 

way during this economic crunch can take advantages of the 

opportunities that do exist. 
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5. THE PUBLIC ECONOMY Municipalities Must find new ways to Raise Capital Needed for Local Development

 

Capital investment by municipalities- supporting infrastructure will 

be a fundamental part of South Africa’s economic revival in 2019 and 

beyond. A key part of this will be the ability of municipalities to spur 

local growth and attract business through improvements to 

economic and social infrastructure networks.  

In a time of flux, between high public spending and budget cuts, 

there is an opportunity for the local government sector to look 

afresh at the capital finance landscape in which it operates.  

The current government’s economic strategy has placed sizeable 

emphasis on nurturing local growth, notably an increase in 

businesses and a rebalancing towards the private sector. Facilitating 

this inevitably entails improving the physical networks that underpin 

business processes. New transport links, high- speed broadband and 

the regeneration of low-growth areas will all be vital in attracting 

new businesses.  

But this comes at one of the most challenging times for capital 

investment in decades. Many of the sources of capital finance – 

grant, incentives, asset sales and developer contributions – are 

drying up as a result of spending cuts and depressed economic 

growth.  

The local government sector must therefore respond to three main 

challenges; coping with the shrinking of current sources of capital 

finance; developing new mechanisms for borrowing from alternative 

sources; and crafting a new capital finance toolkit that can help 

maintain investment even in times of national government funding 

cuts. In short, new revenue streams, new borrowing mechanisms 

and new investment techniques are needed.  

Financing local development is not simply a question of finding the 

public money required to invest in a local productive base, or wider 

economic development opportunities. How local development is 

financed plays a key part in defining what goals of local development 

may be, and the extent to which the outcomes will be sustainable in 

both financial and economic terms. 

Financing local development involves both public and private 

finance, including philanthropic financing. The key to most progress 

on local economic development finance is a new relationship with 

the private sector. Not just public-private partnerships, but a more 

advanced means of shared risks, cost, returns, and stewardship of 

assets. 

For those promoting local development in cities, towns or rural 

areas, private co-investment can add important ingredients that are 
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otherwise absent. Development programmes are increasingly 

moving away from traditional attempts to substitute for the absence 

of private investment and are now more concerned with explicit 

attempts to leverage private investment instead. Tackling market 

failure through ‘market making’ is the focus. Improving the incentive 

structure to make cities more bankable should be the new agenda.  

Private finance is key to local economic development because: 

 It provides more capital than is otherwise available, and in a 
quicker and more efficient manner. 

 It helps to rebuild local investment markets and averts other 
‘disinvestment’ from occurring. 

 It creates a greater commercial and professional discipline 
within the municipal development policies and initiatives. 

 It attracts wider interest from other commercial players, 
giving confidence that something of value must be occurring, 
which might merit their interest. 

 It builds a more sustainable finance strategy into local 
development initiatives, allowing public funds to be gradually 
unlocked for alternative actions. 

 It repositions good local development activity as ‘investment’ 
rather than ‘expenditure’ in the modern economy. 

Local government must therefore increasingly search for the best 

propositions and instruments to attract commercial investment. 

Equally, for private finance providers, participation in local 

development programmes can provide some important 

contributions to business strategy. It can: 

 Utilise public sector support to help develop new business 
and market sectors that would otherwise not be easily 
accessed, acting as R&D activity for future financial product 
lines. 

 Contribute to diversification of the asset classes over which 
investment is spread. 

 Contribute to achieving ethical and/or local investment 
priorities. 

 Provide some predictable returns in periods of instability. 
 Build relationships with a wider set of partners from which 

other business might evolve. 
 Strengthen local and regional economies in ways, which can 

safeguard or improve other investments, or expand the 
market for other financial services. 
 

The encouragement of both public and private investment by 

municipalities can have different purposes, and take different forms 

including: 

 Public/private partnerships in the form of contracts, leases 
and joint ventures. 

 Use of public assets to encourage investment. 
 Tax based incentives, credits, and reinvestment mechanisms. 
 Debt financing or other investment arrangements that are 

taken by municipalities on their own account or by ‘bondable’ 
organisations outside the public finance system. 
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An important change is upon us in terms of what is needed to 

finance local economic development. As municipalities must help 

the country to respond to shifts in new global value chains, so 

renewed interest in supporting investment into cities and towns is 

occurring. All of this has been increasingly supported by a realization 

that improved local investment is not solely about the supply of 

finance: the amount of money available from all sources. 

 

 

 

 

 

 

 

 

 

 

It rests much more upon the quality of propositions (the strength 

and quality of demand) that are developed, the robustness of their 

management, and the returns they can offer to private and public 

investors.  

Consequently, a renewed focus on generating better propositions 

(‘stimulating good deal flow’) and making the opportunities that are 

available better known to financiers (‘brokering demand with 

supply’) has also become a key feature of local endeavor.   
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5. DIY TOOLS                                                                       Trade Show Tips

 

Each issue we will look at a different Do-It-Yourself 

(DIY) tool. We kick off with a look at that much-

maligned of beasts, the trade show.  

Are shows still important?  

If trade shows weren’t productive environments for doing business 

deals then they wouldn’t exist. Generally trade shows have increased 

in size and importance for companies.  

They used to be the preserve of sales reps meeting other sales reps 

and corporate location strategies were rarely up for discussion. 

Anyone who tried to generate investment leads at trade fair in the 

1990s will remember this.  

In recent years, trade shows have become vitally important for 

companies to network with customers, partners and contacts at all 

levels including the key decision-makers.  

Poor focus and a lack of planning has led some to declare that this or 

that trade show is ‘not worthwhile’, blaming the show rather than 

their approach to it.  

Trade Show Tips 

Do your homework – who’s going, why might they want to talk?  

Plan well in advance, ideally 12 months to avoid a 50-kms commute 
to a hotel. 

Send your best business developers, not necessarily your marketing 
teams.  

Free yourself from exhibition stands and just ‘walk the floor.’ 

Have a clear focus – work up specific propositions for each meeting. 

Pace yourself – 10 good meetings are better than 30 rushed ones. 

Be flexible – if appointments get missed, there’s usually a chance to 
meet later. 

Keep all appointments on a single sheet with separate backgrounders 
and notes. 

Take it easy to handle materials; maps are always good for getting 
into detail. 

Take enough business cards, and print some in the local language.  

‘Jolly’ difficult for public sector  
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In the current budget cuts times for public agencies, many trade and 

investment promotion agencies and economic development 

departments find it difficult to justify the expense of trade shows, 

especially overseas ones. Anyone who has worked a major show, 

especially the likes of Tourism Indaba in the local market for the 

tourism sector, is well aware of the flak that is generated by a hostile 

cocktail of envy and ignorance, although given the sums spent not 

entirely without cause.  

Locations that are serious about engaging with potential investors 

are maintaining a presence at key trade shows and cities like 

eThekwini, Cape Town with their provincial agencies (Trade & 

Investment KZN and WESGRO in KZN and Western Cape 

respectively), are showing how private sector support and benefit 

from such trade shows.   

 

 

 

 

 

 

 

Prepare well in advance  

Companies that get most value from trade shows always prepare 

well in advance. Trade and investment promotion agencies and 

economic development departments  should be able to make a 

strong case for using trade shows based on value-for-money and 

clear outputs. This has not always been the case and all too often 

people show up with no fixed appointments; meetings left to 

chance; no follow-up with targets after the event; and no 

assessment of outcomes against cost.  

Trade shows are excellent opportunities to meet people (key 

intermediaries, not just prospects and leads), to learn from 

competitors and to talk about the latest trends – but remember, the 

hard work always takes place pre- and post-show.  
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Tel:    (010) 035 – 2339  

Mobile:   083 3888 031 

Fax:    086 768 5655 

Skype:   Growthmap Infonomics 

Email:   info@growthmap.com  

Website:  www.growthmap.com 

 

OFFICE ADDRES:       

The Business Exchange        

Block 4, 150 Rivonia Road         

MORNINGSIDE, 2057            
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